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Tak Raczej tak
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Raczej nie Razem

p
ro
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t

p
ro

cen
t

p
ro

cen
t

p
ro

cen
t

p
ro

cen
t

p
ro

cen
t

Platforma 
174 151 47 13 5 390 100

Polska Jest 

31 21 10 2 3 67 100

Polskie 

Stronnictwo 

Ludowe

20 27 5 4 0 56 100

Prawo 
94 62 20 6 0 182 100

Ruch Poparcia 

21 12 1 3 0 37 100

47 55 11 8 8 129 100

Inna 13 12 11 5 4 45 100

-

-

-

1

Tabela 2.
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Ludowe

7 26 15 7 1 56 100
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15 13 6 3 0 37 100
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Inna 12 11 16 5 1 45 100
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-
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