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WSTEP

W 2013 roku zdecydowanie rozszerzyt si¢ zespot badawczy, przepro-
wadzajacy badania w ramach projektu, ktérego wyniki sa regularnie prezen-
towane na tamach czasopisma ,,Political Preferences”. Dzigki temu udato nam
si¢ uczyni¢ badania w wigkszym zakresie interdyscyplinarnymi oraz poszerzy-
lismy analizg poszczegdlnych watkoéw. Taki zabieg pozwolit wykrystalizowaé
trzy wiodace tematy edycji 2012, ktorych rezultaty zamieszczamy w trzech
kolejnych tomach czasopisma ,,Political Preferences”. Mys$la przewodnia
niniejszego numeru jest demokracja oraz postawy spoteczne wobec réznych jej
obszarow. Sktada si¢ on z siedmiu tekstow oraz trzech recenzji, podejmujacych
refleksje nad pracami o przedmiotowym zakresie tomu.

Irena Pilch w swoim artykule podejmuje si¢ porownania osobowosci
wyborcow o roznych preferencjach partyjnych i ideologicznych. Badania,
ktorych celem jest opis i poroéwnanie profili osobowosciowych grup wyborcow,
pozwalaja na lepsze zrozumienie podzielanych przez te grupy postaw
1 wyborow politycznych. W analizie wykorzystano model HEXACO, autor-
stwa Kibeom Lee oraz Michaela C. Aschton, ktory odwotuje si¢ do szeScio-
czynnikowej struktury osobowos$ci. Autorzy wyrdzniaja w niej nastgpujace
czynniki: Uczciwo$¢, Emocjonalnos¢, Ekstrawersjg, Ugodowos¢, Sumiennos$¢,
Otwartos$¢ na doswiadczenie.

Ten sam model, jednak z przeznaczeniem do diagnozy ,,0sobowosci”
idealnej partii politycznej w opinii grup réznych elektoratéw i osob o odmien-
nych autoidentyfikacjach na kontinuum lewica-prawica, wykorzystata w bada-
niach Agnieszka Turska-Kawa. Fundamentem przeprowadzonych przez
autorke badan stalo si¢ zalozenie, ze wyborcy postrzegaja partie polityczne
w kategoriach cech charakterystycznych dla ludzi, nadajac im unikalne
tozsamosci.

Bezpieczenstwo spoteczne stato si¢ w ostatnich latach istotnym
elementem dyskursu o jakosci zycia jednostek i grup spotecznych, co rowniez
zauwaza Danuta Plecka, czyniac je kontekstem rozwazan nad warto$ciami
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SUMMARIES

Irena Pilch (Uniwersytet Slaski w Katowicach, Polska)
A six-dimensional model of personality as a tool for analysis personality
differences between groups of voters

The aim of this study was to compare personality profiles of groups
of voters varying in ideological and political preferences. A six-dimensional
model of personality (HEXACO) and lexical approach to the study of perso-
nality structure were used. The results showed that lower Agreeableness and
higher Conscientiousness distinguished right-wing voters from other groups.
Lower Extraversion characterized the group of voters who did not establish
their ideological preferences. The group of centrist voters did not show distinct
individuality in respect to personality. Personality traits distinguishing suppor-
ters of PiS are characteristic of right-wing voters and traits distinguishing
supporters of PO are characteristic of left-wind voters but both groups of voters
were similar in relatively high Conscientiousness. The results of the research
showed some personality traits which characterized supporters of PSL, RP and
SLD.

Key words: voter’s personality, HEXACO, ideological preferences, voting
preferences

Agnieszka Turska-Kawa (Uniwersytet Slaski w Katowicach, Polska)
Brand of an ideal political party in the opinion of voters of different ideological
and partisan preferences

The present article presents results of research conducted with the
working assumption that voters perceive political parties in terms of traits
characteristics for people, giving them a unique identity. Research was focused
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on defining the ,,personality” of a perfect political party; voters were asked
about desired intensity of certain characteristics in such imagined perfect
political entity. The taxonomy of traits presented to the respondents used the
HEXACO model, by Kibeom Lee and Michael C. Aschton, which refers to
a six-dimensional personality structure. The authors distinguished the follo-
wing personality factors in the model: Honesty, Emotionality, Extraversion,
Agreeableness, Conscientiousness and Openness to Experience.

Key words: personality, political party, brand of a political party, voting behavior

Danuta Plecka (Uniwersytet Mikotaja Kopernika w Toruniu, Polska)
Values and political values in the shaping of social security

Social security has become in recent years an important element in the
discourse about the quality of life on individualism and social group. Can not
be successful introduction of social security without development elements,
even in the from of human capital. This however has a poor design possibilities,
if the public is desprived of the Community dimension of security, which is an
integral part of social capital.

Key words: values, political values, social security, social capital

Jarostaw Nocon (Uniwersytet Gdanski, Polska)
Between the honesty and effectiveness of political action. The fundamental
dilemma of voters

The main thesis of the article assumes, that honesty and effectivenes or
eficacy are complementary values of political action. This claim is still valid
especially in conemporary normative political theory. Meanwhile, the results
of empirical research shows, that voters perceive voters both of these features,
as the contradictions of political action. The author analyzes the key reasons of
this contradiction and indicates the conditions of its limitations.

Key words: honesty, effectiveness, political behavior
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Magdalena Musial-Karg (Uniwersytet im. Adama Mickiewicza w Poznaniu, Polska)
Attitudes of the Polish voters towards the European integration and the introduction
of the euro currency in the context of the financial crisis in Europe and in the world

The main aim of this paper is the analysis of the opinions of the Polish
society on the European integration process and introduction of the euro
currency in Poland. The research problem seems to be very interesting due to
the fact that before and few years after the Polish accession to the EU, people’s
attitudes towards integration and European currency were very enthusiastic.
The opinions of Polish electorate had radically changed by the end of 2008,
when the Poles began to feel the negative results of the economic slowdown
caused by the global financial crisis. The analysis was made in the context of
party preferences in Poland and the data cover three periods: December 2004,
December 2008 and the last quarter of 2012.

Key words: opinions of the Polish electorate, the euro currency, the European
integration, financial crisis, party preferences

Julia Liszkowska (Uniwersytet Slaski w Katowicach, Polska)
Poland, European Union and the crisis. Do Poles blame Europe?

The paper focuses both on results of own reseach (national poll conducted
in Poland) and results of other polls concerning perception of the impact of the
crisis in Poland. The results were analyzed in terms of correlation between
political preferences (both partisan and ideological) and perceived severity of
the crisis in Poland, as well as relationship between political preferences and
seeing the EU as cause of the crisis in Poland, or at least reason behind growing
seriousness of its signs in Poland.

A vast array of other polls — both national and European (mainly euro-
barometer, but not only), as well as global — were analyzed, to verify whethere
opinions of the Poles changed over time, and how they place in comparison with
views of other nations. Overall, the Poles seem less pessimistic regarding the
crisis than other nations, mainly due to comparatively better economic outlook,
and their opinion on Polish membership in the EU remains very strongly posi-
tive. A significant percentage of respondents blamed — at least in part — EU for the
crisis, but it did not translate into negative view on EU accession overall.

Key words: economic crisis, Poland, EU membership, political preferences,
impact of the crisis, poll results, eurobarometer
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Agata Olszanecka (Uniwersytet Slaski w Katowicach, Polska),
Maciej Marmola (Uniwersytet Slaski w Katowicach, Polska)
The social reception of United Poland

This article is an attempt to describe the social reception of United
Poland (Solidarna Polska) — the new party on Polish political scene founded by
former Minister of Justice Zbigniew Ziobro. The authors have tried to answer
the question whether this new political initiative can reach the relevant position
in Polish party system.

The first part of article includes the most popular theoretical models
referring to emergence of new political parties and their impact on party
system. The other part presents the main issues connected with United Poland:
the genesis of this party, the political program and the marketing strategy.

It has been an introduction to show the results of our research on the
social reception of United Poland. According to the research, only a small
number of voters believe in success this new party. The most of Polish electo-
rate think that United Poland cannot develop the coherent marketing strategy
and their political program cannot be distinguished from parties with parlia-
mentary representation.

Key words: social reception, political parties, new parties, United Poland,
emergence of new parties

ANEKS

Tabela 1. Socjodemograficzny rozktad ilosciowy i procentowy badanej proby.
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l ilos¢ l procent
WOJEWODZTWO

Dolnoslaskie 84 7,7
Kujawsko-pomorskie 60 5,5

Lubelskie 60 5,5

Lubuskie 31 2,8
Lodzkie 71 6,5

Matopolskie 93 8,5
Mazowieckie 150 13,8
Opolskie 29 2,7
Podkarpackie 64 59
Podlaskie 31 2,8
Pomorskie 62 5,7
Slaskie 135 12,4
Swigtokrzyskie 37 34
Warminsko-mazurskie 39 3,6
Wielkopolskie 93 8,5
Zachodniopomorskie 49 4,5

PLEC
Kobieta 555 51,0
MgzZczyzna 533 49,0
WYKSZTALCENIE

Bez wyksztalcenia 10 9

podstawowe/gimnazjalne 59 5,4
Zawodowe 223 20,5
Srednie/policealne 353 32,4
Wyzsze (ukonczone studia licencjackie lub magisterskie) 443 40,7
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