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Agata Olszanecka-Marmola
University of Silesia in Katowice, Poland

PRO-SYSTEMIC VOTERS VERSUS ANTI-SYSTEMIC
ONES: EMOTIONAL ATTITUDE TO CANDIDATES
AND THE INFLUENCE OF TV POLITICAL
ADVERTISING IN THE 2015 PRESIDENTIAL
ELECTION IN POLAND

Abstract:

Presented article is aimed at examining the emotional attitudes to candi-
dates for the president of Poland among pro-systemic and anti-systemic voters in
2015 presidential election and showing the influence of campaign TV ads on these
groups of Polish electorate. The research conducted by author reveals that anti-
-systemic electorate is less interested in politics and more likely to be influenced
by electoral TV spots. The study also confirms the relation between emotional atti-
tudes to political actors and political preferences. According to the results of expe-
riment anti-systemic voters expressed more positive feelings towards candidates
from out of the political mainstream, and the other way round, the pro-systemic
electorate rather liked the candidates presented by parliamentary parties.

Key words:
political advertising, electoral TV ads, emotional attitude, feelings thermo-
meter, 2015 presidential election in Poland, anti-systemic voters
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Introduction

The result of the first round of 2015 presidential election was a great
success of anti-systemic candidates'. According to the late polls carried out
by IPSOS, they had the greatest support from the youngest electorate group
(18-29 years old). Pawel Kukiz was unbeatable in this age group, receiving
more than 40% of the votes. Janusz Korwin-Mikke also had a good result
[Presidential election 2015 - Ist round]. What was common for these two poli-
ticians was that they skilfully shaped their political images, mostly using mass
media. The success of these candidates is also connected with the dramatically
low level of trust of Polish electorate in political parties as institutions represen-
ting the society’s interests [CBOS 68/2014] and widespread aversion to political
parties [CBOS 99/2015]. It affects the rhetoric of electoral campaigns, inclu-
ding more and more anti-party messages. This tendency is becoming typical not
only of Polish electoral campaigns. Anti-party rhetoric is currently a constant
element of political discourse in consolidated democracy conditions [Poguntke,
Scarrow 1996]. Citizens’ negative attitude to politicians and political parties is
also reflected in the general loss of trust in political institutions characteristic of
the democratic system [Putnam, Pharr, Dalton 2000: 18-20].

The aim of this article is to present the emotional attitude to candidates
for the president of Poland among pro-systemic and anti-systemic voters, and to
show the influence of campaign TV spots on these groups of Polish electorate.

The role of emotions in voting behaviours

In recent years, there has been an increase in the role of political science
research concerning the importance of emotions in politics. In studies concer-
ning voting behaviours, it has been shown that the emotional attitude to political
entities (both candidates and political parties) is a good predictor of voting deci-
sions [Cwalina, Falkowski 2006: 75]. Candidates who are supported in elections
are considered to have attractive personal qualities and are liked by the electo-
rate members [Lott, Lott, Saris 1993: 96].

In Polish conditions, studies on the influence of TV spots on the percep-
tion of political actors were carried out among others by Wojciech Cwalina and
Andrzej Falkowski during the electoral campaign before the 1995 presidential

1 From my point of view, anti-systemic candidates are those whose groupings did not receive
any mandates in the 2011 parliamentary election: Pawel Kukiz, Janusz Korwin-Mikke, Marian
Kowalski, Grzegorz Braun, Jacek Wilk and Pawel Tanajno. The anti-systemic character of
these candidates was also manifest in the intensified negation of the existing party system,
clearly seen during the electoral campaign and in the presented campaign TV spots.
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election [Cwalina 2000: 97-137]. The results of their analysis show that emotional
attitude is the first reaction to a politician and shapes that politician’s image
[Turska-Kawa 2012: 153]. Similar conclusions result from a study by Piotr
Pawelczyk and Barbara Jankowiak [2013], concerning the role of emotions in
voting for B. Komorowski and J. Kaczynski in the 2010 presidential election.
The authors show that cognitive judgements regarding particular features of the
candidate’s political image (e.g. honesty or competence) have a much weaker
influence on voting preferences than the emotions the person evokes. Emotional
attitude is also a very important factor that shapes the perception of political enti-
ties by the voters who display a low level of interest in politics. As pointed out
by Martin P. Wattenberg [1987: 58-59], more than one in three voters know
nothing about particular political figures but still have strong feelings about them.

A study by Juliana Fernandes, concerning the impact of negative poli-
tical advertising and repetitive messages on the evaluation of the candidate,
also provides interesting conclusions. It shows that excessive exposure to nega-
tive messages results in a loss of positive feelings about the sender and reduces
the possibility of voting for the person [Fernandes 2013: 281-283].

A study by Agata Olszanecka-Marmola concerning emotional attitude
to political parties in the 2011 parliamentary election and the 2014 European
Parliament election shows that young voters had a negative attitude to all the
analysed groupings. However, watching campaign spots of those entities caused
some changes in the participants’ emotions. The changes were both positive and
negative [Olszanecka 2012, 2014].

In all the above-mentioned studies, feelings thermometers (often also
referred to as affect scales) were used to measure emotions associated with
candidates and political parties [Turska-Kawa 2012:153]. This instrument was
first used in 1964 in an American research project National Election Study
in order to investigate citizens’ emotional attitudes to certain social groups
and figures from the world of politics [Wilcox, Sigelman, Cook 1989: 246].
Since then, it has been the basic instrument used to measure emotional attitude
to political entities and to find out how it changes with time [Nelson 2008].

Methodology

The empirical study was carried out in May 2015, in the week prece-
ding the first round of the presidential election. The study group included
507 students (311 women and 196 men) of six universities: University of
Economics in Katowice, Medical University of Silesia in Katowice, University
of Silesia in Katowice, Silesian University of Technology in Gliwice, University
of Wroctaw and University of Warsaw.
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The experimental procedure of the study involved before-and-after measures
[Kaid, Chanslor 1995]. The experiment had three phases. In the first of them,
the participants anonymously filled in a study questionnaire (pre-test), including
e.g. questions about interest in politics?, political preferences, and emotional attitude
to the candidates for the position of the head of state in this year’s presidential elec-
tion. The feelings thermometer was used as the study tool. It is the standard method
used to measure emotional attitude to people, phenomena, or things [Pienkowski,
Podlaszewska 1991]. Feelings thermometers are particularly useful in studying
changes of voters’ emotional attitudes towards a candidate in a specific time frame,
especially in the context of studying concrete political events [Mutz 2007: 82].
They may also be useful in the process of designing an experimental study, being
an indicator which shows the influence of a stimulus on the experimental group.

In the study, the respondents evaluated emotional attitude to the candi-
dates in a scale from 0 to 100 degrees. The scores of 0 to 50 degrees meant that
the participant had negative feelings towards the candidate, 50 degrees indicated
a neutral attitude, and values above 50 degrees showed the participant’s positive
feelings for the candidate. Then the participants were shown political TV spots,
randomly selected from among the spots broadcast in nationwide campaign
blocks. After watching the spots, the experiment participants again filled in the
study questionnaire (post-test), this time including a question concerning their
knowledge of the presented spots® and feelings thermometers.

The following hypotheses were verified as part of the study:

H1: Anti-systemic voters declare greater interest in the sphere of politics than
the pro-systemic electorate.

As pointed out by the researchers studying the subject, attitudes connected
with a low level of trust in indirect democracy institutions and political parties
should be more common among voters who are better educated, more intere-
sted in politics and more involved in the sphere of politics [Torcal, Gunther,
Montero 2001: 6]. It is so because such voters are more aware of the negative
aspects related to the functioning of parties and individual political actors, such
as political scandals, nepotism or bribery [Dalton 1996].

H2: Pro-systemic voters display a more positive emotional attitude to pro-
-systemic candidates than do anti-systemic voters.

2 Interest in politics was measured in a 1-5 scale, where 1 meant that the respondent was not
interested in politics at all, and 5 meant very high interest in the subject.

3 Knowledge of the electoral spots was measured in a 1-5 scale, where 1 meant that the respondent
declared no knowledge at all, and 5 meant very good knowledge of the candidate’s spots.
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H3: Anti-systemic voters display a more positive emotional attitude to anti-
-systemic candidates than do pro-systemic voters.

The hypotheses result from the above-mentioned connection between emotional
attitude to the candidate and voting preferences [Cwalina, Falkowski 2006:
75-76]. Those who vote for anti-systemic candidates should display more posi-
tive emotions not only regarding the politician they vote for but also to all the
candidates who negate the existing configuration in party system. A similar
regularity should also be observed in the case of pro-systemic electorate.

H4: Pro-systemic voters are more susceptible to a change of emotional attitude
to candidates under the influence of political TV spots.

This assumption partly results from the first hypothesis mentioned above. If pro-
-systemic voters express lower interest in politics, they should also be more
susceptible to the influence of campaign spots. The relation between lower inte-
rest in politics and susceptibility to TV spots has been observed in previous
empirical studies [Kaid, Postelnicu, Landreville, Yun, LeGrange 2007: 1139].

Study results

The group of voters supporting P. Kukiz was the most numerous in the
study sample (Chart 1). The subsequent positions regarding the level of support
were taken by: B. Komorowski, A. Duda and J. Korwin-Mikke. Support for
the other candidates was negligible. These results reflect the voting preferences
occurring in this voter group [Presidential election - 1st round]. There were
148 pro-systemic voters (29.2%) and 192 voters who supported anti-systemic
candidates (37.9%). More than one fifth of the participants were not able to say
which candidate they would vote for, and one eighth were not going to vote at all.
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Chart 1. Distribution of voting preferences in the study sample
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In the study sample, interest in politics was above the average. Contrary to
hypothesis H1, it was pro-systemic voters who declared greater interest in poli-
tics. It may be the result of characteristics of voters supporting Pawet Kukiz, who
attracted the greatest number of voters absent from the 2010 presidential elec-
tion and the 2011 parliamentary election [Presidential election 2015 - 1st round].
A large part of this group must have been citizens with low interest in politics,
only motivated to vote by Kukiz’s skilful positioning on the political scene.

Table 1. Significance of differences in the level of interest in politics between
pro-systemic and anti-systemic voters (t-Student test).

p-value
group of voters N mean SD t df (two-tailed)
-systemic vot 148 3.57 1.089
PEOYREnE TR 2327 | 338 021
anti-systemic voters 192 3.30 1.044

p<0,05; n.s. = non-significant

Further, knowledge of the presented campaign spots in the pro-systemic
and anti-systemic electorate was analysed. The analysis clearly shows that
before the study the pro-systemic electorate better knew the spots of A. Duda,
A. Jarubas, B. Komorowski, M. Ogorek and J. Palikot, who were the candidates
supported by parliamentary groupings, and the other way round, anti-systemic
voters were more familiar with the electoral spots of “their” candidates
(Table 2). In the case of G. Braun, M. Kowalski, M. Ogérek and P. Tanajno,
the differences were not statistically significant.
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The fact that the spots of B. Komorowski were most known for both
kinds of electorate is not surprising. First of all, he was the current president, and
second, he had the greatest expenditure for the broadcasting of paid TV spots®.

Table 2. Significance of differences in knowledge of spots of the analysed
candidates between pro-systemic and anti-systemic electorate (t-Student test).

knowledge of TV spots
N mean SD t df (txgz)\./?;ﬁg d)
-systemic vot 148 1.94 | 1.230
Grzegorz | pro-systemic voters _1.145 | 338 ns.
Braun anti-systemic voters| 192 2.14 1.295
) pro-systemic voters | 148 3.28 1.244
Andrzej Duda ; - 4.133 338 0.000
anti-systemic voters| 192 2.73 1.166
pro-systemic voters | 148 2.05 1.157
Adam Jarubas — - 2.952 338 0.003
anti-systemic voters| 192 1.71 0.959
Bronistaw . pro.—systemi.c voters | 148 3.40 1.292 5239 1303.004]  0.005
Komorowski |anti-systemic voters| 192 3.01 1.193
-systemic vot 148 220 | 1.123
Janusz | PrO-SySIeMIC vOIers -5.862 |336.226|  0.000
Korwin-Mikke| anti-systemic voters| 192 298 | 1.356
i -systemic vot 148 1.68 | 1.190
Marian | pro-systemic voters 1645 | 338 | ns
Kowalski | anti-systemic voters| 192 1.90 | 1.235
. | pro-systemic voters | 148 2.30 1.153
Pawel Kukiz - - -3.816 | 338 0.000
anti-systemic voters| 192 2.82 1.288
Magd’alena pro.—systemi.c voters | 148 2.39 1.307 0.666 1290274 s
Ogorek anti-systemic voters| 192 2.30 1.127
) pro-systemic voters | 148 2.28 1.178
Janusz Palikot — - 2.146 338 0.033
anti-systemic voters| 192 2.02 1.114
. | pro-systemic voters | 148 1.40 | 0917
Pawet Tanajno—— - -0.693 | 338 n.s
anti-systemic voters| 192 1.47 | 0.932
: pro-systemic voters | 148 1.41 0.933
Jacek Wilk - - -2.032 |324.654| 0.043
anti-systemic voters| 192 1.63 | 0.989

p=<0,05; n.s. = non-significant

Hypotheses H2 and H3, saying that anti-systemic voters valued more
highly the candidates from out of the political mainstream and pro-systemic
ones preferred the candidates of groupings which had their representatives in

4 Bronistaw Komorowski spent PLN 5.43 million for broadcasting of TV advertising.
Komorowski’s campaign headquarters especially invested in spots in nationwide TV
stations (TVN, TVP and Polsat) in prime time. For comparison, broadcasting of Andrzej
Duda’s spots cost PLN 4,815 million, those of Janusz Korwin-Mikke, PLN 94 thousand,
and Pawet Kukiz did broadcast his spots only in free time on public TV [National Electoral
Commission announcement of 3rd September 2015].
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the parliament, were confirmed (Table 3). Except in the case of M. Ogorek,
the differences were statistically significant. Interestingly, none of the candi-
dates scored above the neutral value. This referred to pro-systemic and anti-
-systemic voters alike. The declared emotional attitude to B. Komorowski is
interesting. Among the anti-systemic electorate, he evokes the most negative
feelings out of all the candidates, but he had the highest score (neutral attitude)
among the voters who supported pro-systemic candidates. The most extreme
emotions occur in the case of P. Kukiz: from very warm feelings in the case of
anti-systemic electorate (74.74) up to negative ones among pro-systemic voters
(43.38). A similar tendency is observable in the case of J. Korwin-Mikke.

Table 3. Significance of differences in pre-test attitudes to the analysed
candidates between pro-systemic and anti-systemic electorate (t-Student test).

Attitudes to the analysed candidates in pre-test

p-value
N mean SD t df (two-tailed)

-systemic vot 148 35.95 | 24.351

Grzegorz | Pro-Sysiemic VOLers 14,903 315.026|  0.000
Braun anti-systemic voters| 192 48.96 | 24.150
) pro-systemic voters | 148 46.15 | 36.131

Andrzej Duda — - 2.543 |243.082| 0.012
anti-systemic voters| 192 37.40 | 24.096
pro-systemic voters | 148 42.16 | 18.719

Adam Jarubas — - 2.011 338 0.045
anti-systemic voters| 192 38.02 | 18.903
i -systemic vot 148 51.69 | 32.896

Bronistaw | pro-systemic voters 9.543 |252.426] 0.000
Komorowski |anti-systemic voters| 192 21.35 | 23.160
-systemic vot 148 | 25.74 | 24.633

Janusz | pro-Systemic volers -10.718| 338 | 0.000
Korwin-Mikke| anti-systemic voters| 192 | 58.39 | 30.061
i -systemic vot 148 34.59 | 25.405

Marian | pro-systemic voters -4.542 [307.369|  0.000
Kowalski  |anti-systemic voters| 192 | 46.93 | 24.051
. | pro-systemic voters | 148 43.38 | 23.749

Pawel Kukiz - - -13.2471271.642|  0.000
anti-systemic voters| 192 74.74 | 18.559
-systemic vot 148 39.73 | 25.474

Mag(%alena pro' Sys eml'c voters 31 333 s

Ogorek anti-systemic voters| 192 38.85 | 24.511
) pro-systemic voters | 148 33.51 | 25.684

Janusz Palikot — - 2.207 338 0.028
anti-systemic voters| 192 27.71 | 22.697
. | pro-systemic voters | 148 36.22 | 21.073

Pawet Tanajno|—— - -1.983 {306.902| 0.048
anti-systemic voters| 192 40.68 | 19.987
, pro-systemic voters | 148 41.08 | 19.902

Jacek Wilk - - -3.245 (320.268| 0.001
anti-systemic voters| 192 48.23 | 20.440

p=<0,05; n.s. = non-significant
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The analysis of the post-test leads to similar conclusions. In this case,
anti-systemic voters also express greater liking for candidates other than those
from parliamentary parties, and pro-systemic voters, for candidates from
groupings present in the parliament. But this time, apart from M. Ogorek, diffe-
rences in emotional attitude towards A. Duda, J. Palikot and P. Tanajno are not
statistically significant.

Table 4. Significance of differences in post-test attitudes to the analysed
candidates between pro-systemic and anti-systemic electorate.

Attitudes to the analysed candidates in post-test

p-value
N mean SD t df (two-tailed)
Grzegorz pro.-systemi'c voters | 148 27.36 | 27.513 a4 | 338 0.000
Braun anti-systemic voters| 192 45.00 | 28.487
i pro-systemic voters | 148 44.93 | 36.074
Andrzej Duda - - 1.546 {253.900 n.s
anti-systemic voters| 192 39.53 | 25.609
pro-systemic voters | 148 37.43 | 20.870
Adam Jarubas — - 2.236 338 0.026
anti-systemic voters| 192 32.50 | 19.603
Bronistaw - pro.-systemi'c voters | 148 51.08 | 32.974 2064 12469211 0.000
Komorowski |anti-systemic voters| 192 22.76 | 22.493
Ja:nusz' pro.-systemi'c voters | 148 27.43 | 25.047 11.690| 338 0.000
Korwin-Mikke| anti-systemic voters| 192 61.82 | 28.234
Marian ‘ pro.-systemi'c voters | 148 27.70 | 24.965 4548 | 338 0.000
Kowalski |anti-systemic voters| 192 | 40.89 | 27.624
. | pro-systemic voters | 148 44.05 | 23.498
Pawel Kukiz - - -12.1521287.500{ 0.000
anti-systemic voters| 192 73.33 | 19.956
-systemic vot 148 38.72 | 24.167
Magdalena - | pro-systemic voters 0213 | 338 n.s
Ogorek anti-systemic voters| 192 39.27 | 23.547
) pro-systemic voters | 148 32.97 | 24.674
Janusz Palikot — - 1.267 338 n.s
anti-systemic voters| 192 29.64 | 23.611
. | pro-systemic voters | 148 30.34 | 21.299
Pawet Tanajno|—— - -1.827 | 338 n.s
anti-systemic voters| 192 34.69 | 22.111
i pro-systemic voters | 148 34.26 | 21.825
Jacek Wilk - - -4.306 | 338 0.000
anti-systemic voters| 192 45.00 | 23.536

p<0,05; n.s. = non-significant

The comparison of pre-test and post-test results showed that the members
of pro-systemic electorate are slightly more affected by TV campaign spots
(Tables 5 and 6). In both groups, statistically significant differences were only
observed in the case of G. Braun, A. Jarubas, M. Kowalski, P. Tanajno and
J. Wilk. In the post-test, each of them had a much lower score on the feelings

85




Agata Olszanecka-Marmola

thermometer. This might have resulted from the fact that many participants did
not know these candidates and therefore chose the neutral 50 degrees in the pre-
-test. In the case of anti-systemic voters, one more candidate had a statistically
significant result. It was J. Korwin-Mikke, whose perception improved by more
than 3 degrees after watching the spots.

These findings prove false hypothesis H4, which assumed that pro-
-systemic voters would be more willing to change their emotional attitudes
after the presentation of the spots. Hypothesis H1 was refuted too, yet the rela-
tion observed in previous empirical studies was confirmed: the electorate with
lower interest in politics proved to be more susceptible to the influence of TV
political advertising.

Table 5. Significance of differences in attitudes to the analysed candidates in
the segment of pro-systemic voters (t-Student test).

Attitudes to the analysed candidates in the segment of
pro-systemic voters

p-value
N mean SD t df (two-tailed)

pre-test 148 35.95 | 24.351
post-test 148 27.36 | 27.513
pre-test 148 46.15 | 36.131
post-test 148 4493 | 36.074
pre-test 148 42.16 | 18.719
post-test 148 37.43 | 20.870

Grzegorz Braun 4.818 147 0.000

Andrzej Duda 1.289 147 n.s.

Adam Jarubas 3.529 147 0.001

Bronistaw pre-test 148 51.69 | 32.896

. 0.640 147 n.s.
Komorowski post-test 148 | 51.08 |32.974
-test 148 25.74 | 24.663

Janusz pre-1es 1174 | 147 n.s

Korwin-Mikke post-test 148 | 27.43 | 25.047
pre-test 148 34.59 | 25.405
post-test 148 27.70 | 24.965
pre-test 148 43.38 | 23.749

Marian Kowalski 4.151 147 0.000

Pawet Kukiz -0.524 | 147 n.s.
post-test 148 44.05 | 23.498
, pre-test 148 39.73 | 25.474

Magdalena Ogorek 0.726 147 n.s.
post-test 148 38.72 | 24.167
. pre-test 148 33.51 | 25.684

Janusz Palikot 0.452 147 n.s.

post-test 148 32.97 | 24.674
pre-test 148 36.22 | 21.073
post-test 148 30.34 | 21.299
pre-test 148 41.08 | 19.902
post-test 148 3426 | 21.825

p<0,05; n.s. = non-significant

Pawet Tanajno 3.818 147 0.000

Jacek Wilk 4.547 147 0.000
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Table 6. Significance of differences in attitudes to the analysed candidates in
the segment of anti-systemic voters (t-Student test).

Attitudes to the analysed candidates in the segment of
anti-systemic voters

N mean SD t df p-value

(two-tailed)
pre-test 192 48.96 | 24.150
post-test 192 45.00 | 28.487
pre-test 192 37.40 | 24.096
post-test 192 39.53 | 25.609
pre-test 192 38.02 | 18.903
post-test 192 32.50 | 19.603

Grzegorz Braun 2.873 191 0.005

Andrzej Duda -1.750 | 191 n.s.

Adam Jarubas 4.161 191 0.000

Bronistaw pre-test 192 21.35 | 23.160

. -1.358 191 n.s.
Komorowski post-test 192 | 22.76 | 22.493
Janusz pre-test 192 58.39 | 30.061

. . -3.473 | 191 0.001
Korwin-Mikke post-test 192 | 61.82 | 28.234

pre-test 192 46.93 | 24.051
post-test 192 40.89 | 27.624
pre-test 192 74.74 | 18.559

Marian Kowalski 4.055 191 0.000

Pawet Kuki 1.803 | 191 s,
awet iz post-test | 192 | 73.33 | 19.956 s
. pre-test 192 38.85 | 24.511
Magdalena Ogérek 0326 | 191 s,
apcalena LEOTeR ™ posttest | 192 | 39.27 | 23.547 s
test 192 | 27.71 | 22.697
Janusz Palikot pre-tes -1.702 191 n.s.

post-test 192 29.64 | 23.611

pre-test 192 40.68 | 19.897
post-test 192 34.69 | 22.111
pre-test 192 48.23 | 20.440
post-test 192 | 45.00 | 23.536
p<0,05; n.s. = non-significant

Pawetl Tanajno 4.722 191 0.000

Jacek Wilk 2.642 191 0.009

The last element of the analysis was to check the differences in emotional
attitudes of the anti-systemic electorate towards the candidates who ran
in the second round of the election. As already mentioned the level of liking
in this group of voters might have affected their preferences and thus determine
the result of fight for the office of president of the Republic of Poland.

The results of the study show that the anti-systemic electorate had
warmer feelings towards A. Duda. The difference on the feelings thermo-
meter between the candidate from Prawo i1 Sprawiedliwos$¢ (Law and Justice)
and B. Komorowski was 16-17 degrees. This was not, however, caused by the
high score achieved by A. Duda, but by great aversion to B. Komorowski,
whose mean score was around 20 degrees (Table 7).
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Table 7. Significance of differences in attitudes to Andrzej Duda
and Bronistaw Komorowski in the anti-systemic electorate (t-Student test).

Attitudes to the analysed candidates in the segment of
anti-systemic voters

N mean SD t df (t‘gziﬁ: d)
A. Duda 192 | 37.40 | 24.096
test 6353 | 191 | 0.000
pre-tes B. Komorowski | 192 | 21.35 | 23.160
A. Duda 192 | 39.53 | 25.609
t-test 6343 | 191 | 0.000
post-tes B. Komorowski | 192 | 22.76 | 22.493

p=<0,05; n.s. = non-significant

As for Pawet Kukiz’s electorate, both main candidates for the presi-
dential office evoked ambivalent emotions. Still, it is clear that the attitude
to A. Duda, both in pre-test and the post-test, approximated the neutral level,
while B. Komorowski achieved only a little above 20 degrees on the feelings
thermometers, both before and after watching the spots.

Table 8. Significance of differences in attitudes to Andrzej Duda
and Bronistaw Komorowski in Pawet Kukiz’s electorate (t-Student test).

Attitudes to the analysed candidates in Pawet Kukiz’s
electorate
p-value
N mean SD t df (two-tailed)
A. Duda 118 3941 | 23.976
pre-test ; 4.745 117 0.000
B. Komorowski 118 23.81 | 23.312
test A. Duda 118 40.59 | 25.261 4.603 117 0.000
POsi-tes B. Komorowski | 118 | 24.83 | 22.748 | '

p=<0,05; n.s. = non-significant

The results achieved by those voting for J. Korwin-Mikke were
similar. They also had a more positive view of A. Duda, both before and after
the exposure to electoral spots. Both candidates evoke more negative feelings
in the voters supporting the leader of KORWIN party than in those who chose
P. Kukiz.
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Table 9. Significance of differences in attitudes to Andrzej Duda and
Bronistaw Komorowski in Janusz Korwin-Mikke’s electorate (t-Student test).

Attitudes to the analysed candidates in Janusz Korwin-
Mikke’s electorate

p-value
N mean SD t df (two-tailed)

A. Duda 55 | 3127 | 23.018

test 2. 4 00

pre-tes B Komorowski | 55 | 1855 | 22642 | =7 | ° 0.007
A. Duda 55 | 3327 | 24.423

t-test 2592 | 54 0.012
post-tes B. Komorowski | 55 | 21.27 | 22.032

p=<0,05; n.s. = non-significant

The above tables prove that the electorate of anti-systemic candi-
dates had much more positive emotions towards A. Duda, which undoubtedly
contributed to his winning the second round of the election and assuming
the office of president. This is also confirmed by another study, indicating that
a transfer of electorate from P. Kukiz to A. Duda occurred in the second round
[CBOS 97/2015].

Conclusions

The current study to a great extent confirmed the relations observed
in the analyses concerning emotional attitudes to political entities and the
impact of TV campaign advertising on the feelings of the electorate towards
those individuals. First, anti-systemic voters expressed more positive feelings
towards candidates from out of the political mainstream, and the other way
round, the pro-systemic electorate rather liked the candidates presented by
parliamentary parties. This is confirmed by conclusions from other studies,
showing a general relation between the emotional attitudes to politicians and
voting preferences. Second, the analysis confirmed the fact that the voters
with lower interest in the sphere of politics are more likely to be influenced
by electoral TV spots. In this case, however, the difference between them and
the more involved electorate was not so great. On the other hand, the hypoth-
esis concerning the level of interest in politics among pro-systemic and anti-
systemic voters was not confirmed. In the study sample, anti-systemic elec-
torate proved to be less interested in politics. This was the result of the specific
political situation and positioning of P. Kukiz, who — using slogans stressing
the need to change the system — motivated for voting the people who were
normally not interested in active participation in elections, usually having
lower interest in politics.
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Interesting conclusions also result from the analysis of emotional atti-
tudes of anti-systemic voters to the candidates participating in the second
round of the presidential election. It shows that one reason for the victory of
A. Duda was the deep aversion to the current president, B. Komorowski, which
— as proved by post-election analyses of electorate flow— often led to anti-
-systemic voters supporting the candidate of PiS (Law and Justice).
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